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Hello, 

Thank you for taking the time to view my portfolio. 

As the majority of my writing is ghost-written, I unfortunately cannot share samples, 

which makes it a bit harder to showcase my work to potential clients. So I’ve had to 

improvise to give you an idea of my writing style and experience. 

In this portfolio, you will find an overview of: 

 My subject matter knowledge and experience1; 

 What I’ve learnt about content working in public relations and communications; 

 The types of content I can assist with; 

 The publications my writing has featured in; 

This document is written in a way that one part flows into another. But it’s also 

segmented, so you can jump straight to the topic that interests you most. 

Just reading the bold words will give you the gist of the content. 

Navigate to any section by clicking on the topic in the table of contents below. 

 

For more information about my experience, and to view my CV, please visit my website. 

 

 

 

 

 

                                                
1 This would become a very long portfolio if I included every topic I have written about. So this is 

just a showcase of some of them. 

http://www.oh-my-word.net/
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SUBJECT MATTER KNOWLEDGE AND EXPERIENCE 

I have written extensively about the following topics and others: 

Data analytics, management, storage and protection 

Every business produces data: On their customers, their products and their processes. 

Every business also has access to vast volumes of external data, such as social media, 

and government censuses, for free. But if they’re not analysing and mining this data to 

improve processes and customer service, to better understand their customers, and to 

make informed business decisions around additional revenue streams, risk management 

and compliance, they are at risk of becoming redundant, fast. 

I have told stories explaining how businesses can consolidate all the information they 

have access to, from different sources, into one analytics solution, giving them a single 

view of the business, the customer and the industry.  

I have told stories about how advanced data analytics can help enterprises and the 

public sector to: 

 uncover procurement fraud, detect and prevent money laundering, and mitigate 

risk in banking, telecommunications, public entities, etc; 

 manage governance and compliance requirements in terms of reporting and 

legislation; 

 get a single view of the customer and their buying patterns, giving the retailer 

all the information they need to make personalised marketing offers to 

individual customers. This increases their revenue and reduces churn; 

 use information to improve the performance of sports teams and how South 

Africa’s water and power crises’ could have been predicted and prevented, or 

better managed; 

 understand the state of analytics in South Africa and Africa. 

There’s a lot to consider when it comes to data, including: 
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 Ensuring all data is cleansed, deduplicated and classified according to 

sensitivity, age and legislative storage requirements; 

 Encrypting sensitive information to protect business-critical data and IP, as 

well as the personal information of clients and staff, in compliance with the 

impending  Protection of Personal Information (POPI) Act; 

 The shift towards moving all data into the cloud, as the volume of data that 

businesses need to access and analyse becomes too much to store on-premise. 

Data analytics is becoming a non-negotiable for businesses. If they want to stay 

competitive, better serve their customers and improve their products and services, 

they will only get the insights they need – and know the exact actions they need to take – 

if they start really understanding their data. 

The volume of data that enterprises have to manage is only going to increase as more 

things connect to the Internet and share information over super-fast networks. 

 

The Internet of Things (IoT) and connectivity 

Cisco predicts that, by 2020, more than 50 billion devices will be connected to the 

Internet, sharing real-time information through billions of sensors and high-speed 

networks. This communication will rely heavily on 5G, the next evolution of the Internet. 

This will add even more data to the ever-growing mountain of information that 

businesses need to analyse and manage, suggesting there will be consequences for 

data storage and protection. It may soon become impossible to store all this 

information and businesses will need to be able to decide – in seconds – what 

information to use and store, and what information to discard. 

The IoT has massive, albeit positive, implications for every industry. From traffic and 

crowd management at large events, to connected cities that help drivers find open 

parking bays and help authorities to manage crime, respond more effectively in crises, 
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and improve service delivery, to making factory production lines more efficient; the 

applications are endless. 

The IoT has the potential to help individuals better manage their health and fitness 

goals, finances and home automation, and will enable service providers to make 

customers personalised offers – not generic, hit-and-miss ones. 

But there’s a caveat. All these benefits have implications for privacy. Consumers 

cannot benefit from these insights if they don’t allow connected sensors to access, share 

and analyse their very personal information. Could the IoT be leading us into an era 

where privacy no longer exists? 

This brings me to security. 

 

Cyber security, networks and application security 

Cyber terrorists, blackhat hackers and hacktivists have a common goal: To infiltrate 

systems and access sensitive information. What they plan to do once they get this 

information is anyone’s guess. They could hold the information to ransom and demand 

huge amounts of money for its return. They could leak the information with the 

intention of damaging the reputation of the company they stole it from. They could use 

personally identifiable information to commit identity theft or fraud. Or they might have 

a long-term goal, loitering undetected within networks for years, gathering information 

and planning a devastating attack. 

Cybercriminals’ methods evolve faster than the industry can uncover and patch against. 

Enterprises are in a never-ending race to protect their networks from intrusion. It’s a 

massive task that few can manage themselves: Firewalls and anti-virus software are not 

enough. Enterprises need a multi-layered security approach, facilitated through a 

unified threat platform, starting from the ground up: Protecting connected devices; 

managing authorisation and user controls; securing applications but still enabling 
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remote access; having the ability to identify threats before they enter the network; 

encrypting outgoing traffic and decrypting incoming traffic; quarantining suspicious 

emails and attachments – the list is endless. 

And all of this should be supported by an educated workforce who understand the risks 

associated with certain behaviours, such as opening emails from unknown sources, not 

verifying email addresses, clicking on dodgy social media links, installing shadow IT, 

bypassing company security policies... 

IT is evolving rapidly and underpins and supports everything a business does. It’s gotten 

to the point where it’s impossible to manage everything in-house. This has bolstered the 

outsourcing and ‘Everything-as-a-Service’ industries... 

 

Outsourcing, consulting and Everything-as-a-Service 

The adage, ‘If you want something done right, you have to do it yourself’ no longer 

applies in IT. Technology is a business enabler, which means that it’s crucial that the 

IT department and the business are aligned in terms of strategy and business goals. In 

other words, IT has a very important seat at the executive table. 

It also means that the CIO, whose role has evolved to become a Chief Digital Officer, can 

no longer be worried about “keeping the lights on”, i.e. maintaining servers, 

troubleshooting back-office functions like email – these things should just work so that 

the CIO can focus on what really matters: Finding new revenue streams, improving 

processes, preventing customer churn. 

When something is not a company’s core business – like IT – chances are they cannot 

do it as efficiently or cost-effectively as a company that has email management as its 

core service, for example.  

This has given rise to the Everything-as-a-Service model. Enterprises can partner with 

trusted advisors to manage everything from data storage, backup, recovery and disaster 
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management, to network and application security, software consumption through the 

cloud, and every other IT vertical that a business relies on. 

The benefits of outsourcing extend past freeing up the CIO’s time. Enterprises also enjoy 

the benefit of scale – allowing them to acquire services as they need them. This saves 

them money in terms of investing in hardware and software, which comes with the 

added expense of upgrades, skills development and maintenance. 

IT service providers have already invested heavily in the infrastructure needed to 

support the services they offer. This means that the enterprise that outsources these 

services also benefits from that investment – and gets it for a much cheaper rate than 

if it were to procure and maintain it in-house. 

Enterprises can pay someone else to secure their networks, back up their data, secure 

their email, and be rest assured that, should something go wrong, they have the skills, 

infrastructure and experience supporting them, reducing downtime and saving them 

money while they continue to focus on their core business. 

The outsourcing model suggests than anything in IT can be customised and tailored to a 

specific business’ requirements, much like software. 

 

Software and UX design 

Software is the intelligence behind any IT function, from user-friendly websites to 

analytics engines that sift through data in seconds and produce insights that no human 

could see with a naked eye. 

Outdated software not only slows a business down but also puts it at risk from 

cybercriminals. This presents another argument for the consumption of software as a 

service, via cloud computing. Businesses are guaranteed to always have access to the 

most up-to-date version, which is patched with new security protections almost daily. 
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Software development and user experience design are skills that are in high demand 

and short supply, especially in South Africa. The skills are available at a premium – but 

they can also be snapped up by competitors in an instant. 

Enterprises are starting to realise and embrace the important role they play in upskilling 

staff and partnering with education institutions to develop much-needed work-ready 

skills and partnerships that can inform the curriculum and produce graduates with 

real-world knowledge. 

But it’s about so much more than knowing how to code: 

 It’s about understanding how users consume content and on what devices; 

 It’s about understanding the customer journey and how UX design can speed it 

up and make it more efficient, with the least amount of effort on the user’s part; 

 It’s knowing that a small glitch in coding can frustrate users and send them 

looking for a better experience somewhere else; 

 It’s about understanding the pitfalls of Waterfall design and the benefits of Agile 

design, A/B testing and iterations. 

Software powers small businesses, global enterprises, governments and production 

lines. Soon it will play an even bigger role as we start to embrace artificial intelligence 

and virtual reality. 

 

Artificial intelligence and virtual reality 

Artificial intelligence, cognitive computing and virtual reality are the new buzzwords 

in IT. Elon Musk and Stephen Hawking have warned about the potential of artificial 

intelligence to be used in warfare and for other nefarious means. While we might reach 

this point, we have a way to go. That’s because we’re only at the stage of narrow 

artificial intelligence, using AI to achieve specific goals, such as in the use of chatbots 

to serve customers. 
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The idea of AI and cognitive computing is to replicate the human brain; to build an 

artificial human brain with the goal of removing humans from certain decision-making 

positions entirely. 

Can you even imagine that?  

But because we don’t fully understand the human brain, it will be a while until we 

reach that level of ‘super artificial intelligence’. The irony is, no one knows what that 

is.  

For now, AI is driving efficiencies within businesses. It’s performing repetitive tasks but 

it’s also watching, learning and getting more intelligent by the day. The big cloud over its 

head, is its potential to make some jobs redundant. 

But we also need to think about the jobs it will create – jobs that don’t even exist; jobs 

that we won’t know we need, until we need them. It’s going to spawn entirely new 

industries and empires – and that’s pretty exciting. 

Virtual reality, on the other hand, is becoming more and more entrenched in businesses 

and in homes. Companies are using it to train staff in different real-world scenarios, to 

provide virtual tours and experiences of their products, and to conduct interviews. 

Consumers are literally being sucked into computer games, in a mash-up of the real 

world and the digital one, as they explore a parallel universe. Shoppers can walk into a 

clothing store and try on anything simply by standing in front of a mirror. 

It’s all very cool. 

AI and VR are new but developing rapidly; frightening but oh so intriguing; but I feel like 

we ‘ain’t seen nothing yet’. Smart people are doing clever things with this technology, 

which means there are hundreds of untold stories and possibilities. 
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There’s more... 

Before this becomes the longest portfolio in the history of portfolios, here is a snapshot 

of other topics I have experience in: 

 Cloud computing 

 Enterprise architecture  

 Gaming 

 Consumer tech 

 Mobility  

 Solar energy 

 Motoring 

 Aviation 

 Lifestyle content 

 General business content 
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WHAT I’VE LEARNT ABOUT CONTENT WORKING IN 

PUBLIC RELATIONS AND COMMUNICATIONS 

Content is critical. Brands – business and personal – that produce regular, useful and 

high-quality content have the best chance of staying relevant, appealing to more people 

and sparking conversations about things that matter most to their audiences. 

Having an opinion, educating people and making them laugh are worth more than gold 

when it comes to brand-building and perception. But it needs to come across as 

authentic and unobtrusive, and should be delivered in a format that makes it easy to 

consume and easy to share. 

This is what makes content exciting but also tricky to get right. 

But if you have a strategy, it’s not as daunting as it seems. 

I’ve written about content strategy here and here, if I haven’t given you enough reading. 

 

 

 

 

 

 

 

 

http://www.bizcommunity.com/Article/196/23/141553.html
https://www.mediaupdate.co.za/marketing/126810/why-your-content-strategy-has-nothing-to-do-with-you
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TYPES OF CONTENT I CAN ASSIST WITH 

 

Business content 

 Ghost-written opinion pieces / thought leadership articles 

 Brand storytelling 

 Press releases 

 Blogs 

 Feature-length articles 

 Speeches 

 Internal communications 

 Business advisory articles 

 

Marketing content 

 Web and SEO copy 

 Brochure copy 

 Newsletter content 

 Social media content plans 

 Case studies 

 Video script 

 

Other writing and content services 

 Proofreading and sub-editing 

 Content editing 

 Rewriting 

 Content strategy 
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SOME PUBLICATIONS MY WRITING HAS FEATURED IN: 
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CONTACT 

Tarryn Giebelmann 

[e] tgiebelmann@gmail.com 

[c] 082 499 5711 
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